
http://www.taycountry.uk/








https://www.welcometofife.com/
https://www.welcometofife.com/
https://visitangus.com/
https://www.perthcityandtowns.co.uk/
https://www.visitdundee.com/




mailto:traveltrade@taycountry.uk


NOW! 

https://taycountry.uk/directory/directory-form/
mailto:traveltrade@taycountry.uk






YOUR
BUSINESS 

NOT WORKING WITH
THE TRAVEL TRADE ? 

Help is at hand.
 

NEWLY TRAVEL TRADE 
READY ? 

Get your message out
there and build
relationships by

engaging directly with
operators and through

industry partners.  

TRADE READY? 
 But what next.  

mailto:traveltrade@taycountry.uk
http://www.taycountry.uk/directory
https://www.visitscotland.org/supporting-your-business/advice/industry-relationship-manager


Aylwin, Kinclune Estate
“ Yvonne Wagoun's training on the TT Factsheet and subsequent email support to iron
that out was exceptional. Her instructions were clear and easy to follow, and her
support was genuine and really encouraging. Cannot praise Yvonne highly enough
and I think she has helped me to create a really super TT factsheet.  I am also grateful
for the opportunity to present via VisitScotland Connect 24 and Visit Scotland Tay
County online meetings, including the luxury meeting.” 

Jenny Thomson – Courses for Cooks
“Working with Yvonne to become travel-trade-ready has given me more insight,
understanding and confidence to develop my travel-trade-ready products. Yvonne has
been extremely supportive, helping to fill places on my FAM days with relevant
connections. She is quick to reply and always has helpful advice. I feel that I have been
supported through this process by someone who wants me to be successful. There are
no bookings yet, but I have FAM days booked with 6 interested FIT company reps and 3
others who are adding my details to their portfolio.”

Louise Nicoll - Newton Farm Holidays
“For me, this year is a game changer for my business due to the travel trade training I
received over a year ago. The most valuable was working on my travel trade brochure
to understand what was important to include and the lingo required. This has given
me the confidence to liaise and work with operators and I am now regularly working
with 3 tour operators whom I would have had little opportunity to do so previously. I
have six 44-seater buses visiting us this year which is tremendous and several other
operators are trying us for the first time this year. Looking forward to how this
progresses. It has also enabled me to recuit new staff. “



HOW TO... 
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OTHER
INDUSTRY
ORGANISATIONS

http://www.scotland-sdma.org.uk/
https://tourscotland.org.uk/#home
https://www.ukinbound.org/
https://coachtourismassociation.co.uk/


https://www.ukinbound.org/
https://www.ukinbound.org/
https://coachtourismassociation.co.uk/
https://coachtourismassociation.co.uk/
https://www.etoa.org/
https://www.etoa.org/
https://www.etoa.org/
http://www.scotland-sdma.org.uk/
http://www.scotland-sdma.org.uk/
http://www.scotland-sdma.org.uk/
https://tourscotland.org.uk/
https://tourscotland.org.uk/
https://tourscotland.org.uk/


https://www.visitscotland.org/events/industry-events/travel-trade


Anna Black, The Hide, Lindores

“The travel trade training I have received from Yvonne from White Stag Tourism
and the marketing support I have received from Scotland's Tay Country has
been very high quality and pivotal in the progression of this new strategic
direction. The impact on our business is noticeable and growing.  The number of
travel trade bookings in January 2024 has been greater than the total number
of travel trade bookings in 2023 thanks to the introductions, FAM visits and new
connections made over 2022/23. High net worth clientele are now spending
more money and more time in Tay Country as a result.  

The 1:1 training with Yvonne in March 2023 was key in creating a travel trade
brochure and accompanying fact sheet that helps promote our business in a
succinct, high quality and relevant manner. The two marketing items alone
allow us to be an instantly bookable product that is attractive to the industry.
Working with the travel trade team has helped us understand this new market.
We needed to understand how the intermediaries operate, their timelines, and
industry requirements and we needed up align our suppliers and collaborators
which all takes time.  The travel trade team have been an extended marketing
arm of our business.  Jemma Reid acts as a representative for our business and
Tay Country and this is an invaluable resource for a small business with a lean
marketing budget.

Since beginning to market to the travel trade we have made 70 valuable
intermediary connections through various channels such as FAM trips, following
up leads, conferences, training, networking, Zoom call presentations and
referrals.  

Tay Country supported our business by financing high-production value content
creation in the form of promotional videos.  Not only did they allow us to use this
content on our marketing channels but the team provided platforms to
showcase our business offering to North American tour operators via conference
calls.”
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Want to deep dive? 

https://www.visitscotland.org/research-insights/about-our-visitors
https://www.visitbritain.org/research-insights/inbound-markets




WHO
Special Interest Groups: These groups
have personal interests, such as gardens,
health, active, museums, history, and
heritage. They book through tour
operators who specialise or have a high
level of expertise. The itinerary includes
lectures and location visits. Special
interest groups can be high yield but
low volume.

Education Travellers: 
Student groups or international
students fall under the category of
education travellers. They have specific
requirements for accommodation and
parts of their itineraries. They tend to
stay for extended periods within the
country while studying and have the
flexibility to spend extra time travelling.
Long-term students generate more
visitors, as their parents and friends
often visit them during their stay.



WHO 

Key Take Aways    
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